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CREATIVE COMMONS: ATTRIBUTION-NONCOMMERCIAL-SHAREALIKE  

Kids age 2–11 see more than 
25,000 ads per year on TV alone. 

DID YOU KNOW . . .

How can stereotypes about girls 
and boys make people feel?

WHAT DO YOU THINK?

Find a toy commercial with your 
parent -- either online or on TV -- 
and discuss the following three 
questions with them: 1). Who created this commercial? 
2). How is the commercial trying to get our attention? 3). 
Does this commercial encourage certain messages about 
boys and/or girls?

Family Activity

Create a new advertisement for a toy that’s designed to 
attract both boys and girls ~~ and that doesn’t send the 
message that the product is a “boy’s” toy or a “girl’s” toy. 
Use Shadow Puppet EDU on a smartphone or tablet to 
design your ad!

It can be hard to identify ads online, especially because so 
many are disguised as games or contests. Even adults get 
confused! Ask yourself: Does what I’m seeing or doing 
make me want to buy something (such as a toy, a certain 
snack, or a ticket to a movie)? If the answer is yes, there’s 
a good chance you’re seeing an ad.

What stereotypes are 
and how we learn 
stereotypes about 
boys and girls from the 
world around us? 

DO  YOU  REM EM BER  . . .
GRADES 3-5

Sell ing Stereotypes

Common Sense Says .. .

Tech It Up!

Crossword Puzzle
1.

Across:
1. a duty or obligation
4. an idea about a group of 
people that’s not always true
5. a legal document that 
explains how a website 
gathers and uses your 
private information
6. to observe closely 

Down:
2. a sign or stamp that states that a 
website, company, or group meets a certain 
set of standards and is doing a good job
3. ‘to imagine the feelings that someone 
else is experiencing’
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